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comScore & Data Introduction

Online Landscape

An Interesting Analysis of Consumer Interaction with Online Quotes

What else can | do with this data? What questions can | answer?
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We provide digital marketing intelligence that helps
our customers make better-informed business decisions
and implement more effective digital business strategies

We measure the continuous online activity of 1 million people
In the US, who have granted us explicit permission to confidentially
measure their Internet usage patterns.

Our consumer panel is a representative cross-section of the
U.S. population, worldwide regions and individual countries

We also have permission to:

— Survey panelists
— Match to third-party databases
— Append offline data




9 out of the top 10
INVESTMENT BANKS

9 out of the top 12
AUTOMOBILE INSURERS

23 out of the top 25
ONLINE PROPERTIES

45 out of the top 50
INTERACTIVE AGENCIES

9 out of the top 10
US MEDIA
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8 out of the top 10
CONSUMER BANKS

4 out of the top 5
CABLE COMPANIES

7 out of the top 10
PHARMA / HC COMPANIES

8 out of the top 9
CREDIT CARD ISSUERS

5 out of the top 5
TELEPHONE CARRIERS




What We Know About Our Panel [ -gmScorr

m Demographics, including PC attributes

m Every category, subcategory, website, and page that they visit, as well
as their level of engagement/time spent

m Every search they do and every ad that they see
m What they buy online
m What bills they pay online

m What kind of financial accounts they have (checking, savings, credit
card, mortgage, etc.) and are applying for

m What they charge on their credit card
m Their credit score

m Geo-demographic segments (Prizm and PersonicX)

T ————
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m Surveys can get to what people did offline and how they feel

m With third party and client databases, we can look at things like:

— Recent auto purchases / vehicles owned

— Whether someone is a current or past customer

— What quality of customer they are — profitable? Long-standing?
— How much shopping are your current customers doing?

— At what competitors are your customers quoting?




Auto & Homeowner/Renter Online Quoting —

Market Size W

m Online Homeowner/Renter Quoting is only 6% the size of online
Auto Quoting

Type of Quote Submitted Quotes - 2008

Auto Insurance 32.1 million
Homeowner Insurance 1 million
Renter Insurance 0.8 million

m Today’s presentation will focus on online auto insurance quoting,
since there is much more data available

Source: comScore Online Auto Insurance Benchmarker and comScore Online Property Insurance Benchmarker
Industry for Homeowner/Renter included Allstate, GEICO, State Farm, Esurance, Progressive, Insweb, InsureMe, NetQuote

Industry for Auto Insurance includes Allstate, Comparisonmarket, Esurance, GEICO, InsureMe, Insweb, Nationwide, NetQuote, State Farm, Progressive,
21%t, Hartford, Progressiveagent, AIG and Answerfinancial

rMISSI mScore



What we know about our panel’s auto insurance

related behavior

m What auto insurance sites they visit, how often they visit, engagement

— For each visit, how they got there: paid search, natural search, banner ad, etc. and
the site that referred them

— Search term for those who searched

m Within the auto insurance company site, what sections they visit: Policy
Management, Quotes, Locate Agent, Online Payment, Learning Center,
Claims, etc.

m f they paid a bill, how much it was and the method of payment

m Whether they initiated a quote and if they abandon or submit the quote

— If they abandon, where in the process they abandon
— If they submit, additional detail for most quotes (more on this soon)

m Whether they initiated a policy purchase and if they abandon or
complete it

T ——
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m Data for 5 Top Auto Insurance Company Sites

m Fields captured:
- Quote

ZIP code

Bodily injury liability limits
Coverage package

Premium quoted

Final Purchased Premium
Company name

Homeownership

Number of vehicles in each quote
Number of drivers in each quote
Length of gap in insurance coverage
Whether SSN entered

Primary driver education

— Drivers

Age

Gender
Marital Status
Occupation

— Vehicles

Vehicle year/make/model/type
Vehicle use

Annual mileage
Comprehensive deductibles
Collision deductibles

- Incidents

Incident Description

m



Auto Insurance Quote Detail

m Data is captured from what panelists see using scraping technology
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In a recent survey of online consumers, 15%
said they purchased their auto insurance online.

Auto Insurance Method of Purchase

100% - o

80% -

15% ® Over the phone via a toll

70% - free number
60% - 18% Online
50% -
40% - With a local agent over the
3004 - phone

0 m \With a local agent in person
20% -
10% -

0% |
2009 Survey Respondents

Source: comScore Survey, February 2009, total n=2120




Online quoting is also a key factor in offline

purchases, with nearly 2/3 of those purchasing via an &
agent in the past year quoting online. C®MSCORE

How did you originally purchase your current auto insurance policy?
Respondents who have had current policy less than one year trended,

excluding "l do not recall”

-~ /U

I
12% 12%

11%

® Other/Work

Toll Free Number

64% have
gotten an
online quote

A

64% have
gotten an
online quote

56% have
gotten an
online quote

= Online

= Local Agent

2007 2008 2009

Source: comScore Survey, February 2009, total n=2120




In fact, almost 3/2 of online quoters who don’t buy

online say they purchased offline after quoting online.

C®MSCORE

Have you ever purchased
auto insurance offline after
receiving a quote online?

27%

No
®Yes

Respondents who have not purchased online
after quoting online

Source: comScore Survey, February 2009, total n=2120

In which of the following ways have you
purchased auto insurance, soon after
receiving a quote online? (Select all that

apply)
With a local Fi)r:_:‘sr,LSJ(r)arL‘nce agent in _ 60%
With a Iocatlhigi)ut:grr]\ge agent on _ 3204
Over the pzzr;fb\g? a toll free - 24%

0% 10% 20% 30% 40% 50% 60% 70%




While online quoting growth was strong in past years,

2V s s C®MSCORE

Annual Online Auto Insurance Quotes Submitted
(Millions)

YIY % +30% +15% +15% -1%
Change

2004 2005 2006 2007 2008

mQ1/Q2 1Q3/Q4

Source: comScore, Inc. Auto Insurance Benchmarker




Online Auto Quoting versus Market Share:

The Major Online Players Differ from the Offline

B% of US Auto Insurance Premiums - 2007 0% of Online Quotes Submitted 2008
Py — 17.5% GEICO 1 31%
@ Allstate. T 11.3% PROGRESSIVE 30%
Pﬂﬂﬁ;;';';;/t“ I 7.2% MResurance’ o 13%
ceEico Wl 7.2% WAllstate. — o0,
A2 FARMER;| B 5.5% @tﬁfu'?!&c’e e [N 5%
o 4.7% GENERAL, [14%
eh] [ 3.6% o 02%
Wiy H2.8% 0";53,;3* 0 2%
IN[€l mos5% &] D2%
W 2.2% Wit 02%
0% 10% 20% 30% 40% 0% 20% 40%

Source: Insurance Information Institute

Source: comScore, Inc. Auto Insurance Benchmarker
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http://www.statefarm.com/index.asp
http://www.allstate.com/
http://www.progressive.com/
http://www.nationwide.com/nw/index.htm
http://www.esurance.com/
http://www.progressive.com/
http://www.statefarm.com/index.asp
http://www.allstate.com/
http://www.nationwide.com/nw/index.htm

Annual Policies Purchased

(Millions)
YIY %  |+35% +58% +37% +7%
Change
04
2004 2005 2006 2007 2008

MQ1/Q2 m Q3/Q4

Source: comScore, Inc. Auto Insurance Benchmarker




Looking at online shopping data in more detail can

help you better understand and predict demand.

70%

60%

50%

40%

30%

20%

10%

0%

-10%

-20%

Year over Year Growth Rates Trended

C®MSCORE

—e—-Shoppers

Quotes
Submitted

—a—Policies
Purchased

Q3 2006 Q4\2606 Q1 2007 Q2 2007 Q3 2007 Q4 2007 Q1 2008 Q2 200

Source: comScore, Inc. Auto Insurance Benchmarker
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In the second half of 2007, shoppers at Site Z were

much more likely to see more than two prices. ‘
y P C@®@MSCORE

Number of Prices Seen Per Shopper
July to December 2007

100% -

90% 7 o5+

80% -
70% - a4
60% -
50% - m3
40% -
30% - B2
20% -

10% - ul

0% -
Site X Site Y Site Z




In the second half of 2007, Site A had the

highest drop in first quote to final quote price.

Average Quote Price 60% of changes to a quote

July 2007 to Dec 2007 result in a lower premium.
0 -
/0' Ch_ange -17% -1% -1% -5% 8%
in first o151
and  $1.210 =9~ $1,189
final $LU4. 035 51077
quote
$856 $847
$725
$579
Site A Site B Site C Site D Site E

B Average First Quote  OAverage Final Quote B Average final quote for policy purchasers




A significant percentage of policy purchasers drop

collision coverage before purchasing. cmS CORE

Quotes with/without Collision Coverage— July 2007 to Dec 2007

28% 29%

[0)
36% 42%

13% of policy
purchasers drop
collision coverage
before purchasing
(18% of those
initially quoted with
collision coverage).

First Quote - All Final Quote - All First Quote - Policy Final Quote - Policy
Quoters Quoters Purchasers Purchasers

B Collision Coverage ONo Collision Coverage

e



Not a lot of policy purchasers change BI limits in

their quote. m

Only about half of
policies purchased Bl Limits - First & Final Quotes
online have more than July to Dec 2007 Quote Detail Data

Final Quote - Policies
Purchased

b b B

BNo Coverage OLessthan 25/50 ®25/50 ©O100/300 ©O250/500 ®Other

the minimum BI Limits.
First Quote - All 20% 20% 7% [

!roprlegry an! !on |!en!|a !0 no! !lg!ngu!e W!!"OLI! wn!!en permission from comScore

|



Online Policy Purchasers are likely to customize their

rices prior to purchasing. '
¥ i i g | C@MSCORE

% of Quoters whose Final Package is the Default
Q1 2008

% of Shoppers

Site 1 Policy Site 1 Non- Site 2 Policy Site 2 Non- Site 3 Policy Site 3 Non-
Initiators Initiators Initiators Initiators Initiators Initiators

M
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Who is out there shopping?
Over half of online quoters are single, and almost half

are under age 30.

Quoter Age Quoter Marital Status
2008 2008
e Se—
m 55+ .
15% m \Widowed
m45-54
®» 35-44 I__IOW_ does 29% Divorced/
this differ by Separated
m30-34 competitor?
Is it Married
e 25-29 changing
over time?
w2l-24 ® Single
®16-20

Marital Status

Source: comScore, Inc. Auto Insurance Quote Detail Data




What states are my prices most competitive in?
At a high level, company A is more competitive in Ohio

and less so in Illinois and California.

Average Final Quote Price for Top States
Aug 07 — June 08

$1,400 -
$1,200 -
E $1,000 -
(@]
> 800 -
3 $
g $600 -
=
£ $400 -
g
o $200 -
(]
2 %0 -
Q OH IL CA GA
< m Site A ® [ndustry (excl. A)

Company A is higher than the Industry average by 26% in IL and 39% in CA. Company A is
lower than the Industry average in Ohio. A deep dive into the data can identify where the
differences are — zip codes, drivers, vehicles, coverages, etc.

Source: comScore, Inc. Auto Insurance Quote Detail Data



Should we push automatic payment? How much of a
discount should we give for pay in full, or for auto payment?

Should we charge extra for monthly billing?

GEICO’s New Policy Purchase Page Pushes Automatic Payments

GEICO «=cd
L PERT 4
wost o [T S s ]
aimost done ———-
Purchase for: | Location: VA, 22301 | 10: 080509C 5808424 i P chase For: [Location: VA, 2220) | Reference: |
Payment ptions hesapegr (spmermment [
y P “ra00 8415660 Submit Payment R M
There are many ways to pay for your 6 month premium Thank you you have selected a § month 1:800-841:5000. 1
of $756.15 - premium of: $597.57 i Jt'"““’ \
Canlyse more than one form GENCO aoftar s sy seays 100 yous V0 pay (o yama ¢ ommens %eane satect a paytvent pdan q
Please select a payment plan that works best for you ol pgyment? Wt aoerhen Boat Bov yout

Optisen.

Payment Options: Vihat | donthave 3 checking La0 l use more than oos
O Monthly Payments account, credit card, or debit Monthly (ReQuines TOmAtC payment Loom of oayment
"~ $193.04 down, next $145.78 deductions from ether your crodit card or What i 1 don’t have 3
@ PayinFull Can choose when my down chachng account) : checking account. cradt
©
$756.15 due today oaimen is processed? e e Garsd, or debit Card
() For moce options Tell me more about el Caolchoose when my
For exact payment amounts and dates, Tell me more about ePolicy 4 o i
7.57 doe Today
sk, iat s Recurting Carg S dloivns ScRcastad:
It you pay your premium in Instaliments, Payments? Ol 70 500 and 50kt MOre DAYMANE OPOONS Yhat o £F T (Bectrone
each instaliment may be subject 1o an Vihatis Direct-Par? SFOr @xact DAYMENt amourts and dates ik funds Tranafeq)?
additional fee. Daself yOU DAY yOUX Dremwum n rutaiments, Ied me more about ebl
0ach Instaliment may be subject to an addtonal
fow Lol me more about
. ebicy
Payment Method Payment Method What o Becumng Card
Credit or Debit Card v | I Varisign, protects =Y ———— = Paymaents)
S e e = e T e s—

(& Electronic Check O iecronic Ched TR =)

Electronic Check [Yow poyment il be provasved |

e faw - Bl
First name of the account holder: e E

Middle initial of the account holder:
Last name of the account holder:

Suffix of the account holder: O trus @ﬁ;\

owmmuwm“: Al Dra o protiees o O Ut Wre of 1 00041 SO Your reference Pumter i 0001 1 IROADY 8T
Your checking account number:

Direct-Pay

Direct-Pay is GEICO's automattd paymom plan. Oncc you enroll in Direct-

Pay, your auto i e P y deducted from your

checking account

] 1 would ke to enroll in Direct-Pay.

ropri I I not distribute without written permission from comscore “



Should we enter a new state? Has our competitor
been successful there?

Progressive Quotes in Massachusetts

Progressive in Massachusetts

_ Initiations Submissions Conversion

May and June 2008 113,000 99,000 88%

Pﬂﬂ[r’ﬂfﬂ'll/[ @1-8007776-4737 @ E-mail Us

GET STARTED VEMHICLES DRIVERS VIOLATIONS YOUR RATE Help Center
We're in Massachusetts oW wit
Get a quote in about 8 minutes " nCe represer
from Progressive Direct

Also, what type

First name [ Middle initial I TakiTo Ma s QB
of consumers G| suthn 3 2
Mailing address i Apt./Room #
are sho pp in g city [, Massachusetts 2ip code fzaer | e Provide..
. Oy
W|th our fﬂvfﬂ o nar Se ik (i o v —_sonuate quotee
° alms his rnes 0 Calculate an accurate price

for your insurance. Please reviev our Privacy Policy, our & Month Policy Disclosure, and this u Welresmect

. . privacy
CO m et t mnporum information about our use of consumaer reports. ksl ﬂfoﬂuud i
petitor in o
Information Protection
. ,? 8 ‘We maintain physical,
t IS State I have read the Privacy Policy, the 6 Month electronic and procedural
- Policy Disclosure, and the information about O ves ONo information safeguards

the use of consumer reports. — e s
L:_ We provide optional

comparison rates
at the and of your quote
CONTINUE

Source: comScore, Inc. Auto Insurance Benchmarker




Is a competitor’s new product resonating with
customers?

Progressive’s MyRate Q4 2008

MyRate Discount In Quote Process

rROGRESSIVE | [

AK NOW with
Sign up for the @Rﬂt(— discount 2 ficersed imsurance B
repecsentative
Congratulations, Sarah! You're eligible for MyRate®™, a simple and easy program Bk 1o Me
that can save you money based on how and when you dnive. - ;

* Sign up today to get an immediate $186 participation discount based
on our recomméended package.

® At renewal, you could be eligible for 3 discount up to 259 or your rate MyRate can be great for:
could be slightly higher but no more than 9% over what you might
otharwise pay. ® Low mileage
drivers
® Households with
more vehides

1 Phug the MyRate de ko Wour vaidk than davers
=
3 yRate device into your vehide o s3ta diveis
R Drive as you normaly do ® Seasonal and
infrequent drivers
3 View your reports and save up to 25% ® Carpoolers
at renewal

® Mass Transit
commuters

LEam mors
* Summer-only

4. | Inims and Conditions
dnvers
2008 BMW 3 [ Sign-up for a 10% discount ($186 savings) o Eco-friendly
O No thanks dnvers

Bl Zaxe b fetum Sada!

5-300% Progressive Diadt Insurance Company s Information Iy
srved Tarma kSondtions/ Buvase Policy/ PR Advizor)/ Qudsr Etatus it 1 =111 |

Source: comScore, Inc. Auto Insurance Benchmarker

In Q4 2008, 208K Visitors
saw the MyRate discount
page in the quote
process.

How many people choose
to sign up? Whois
signing up?




Who are the emerging competitors I should be most

worried about?
C®MSCORE

Quotes Initiated — Travelers.com

Are new
] ] _ _ , ) competitors
QQ % | i | 148% | 46% | 10% | 5% | succeeding
Change in particular
states?
o 250 - )13
c 204
S 200 - 186
35
o ® Quotes Initiated
= 150 - 125
100 -
50 -

Q407 Q108 Q208 Q308 Q408

Source: comScore, Inc. Auto Insurance Benchmarker
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Are my competitors trying to steal one of my target

demographics?

miallstate.com — Unique Visitors
Allstate Started

@) Alistate

Advertising g 107 11 Bk
Online For g 120

Miallstate.com S 100 -

in August 2008 ~ 80 -

and saw a large 60 -

jump in traffic to 40 - 33

the site. 20 i 13

Q407 Q108 Q208 Q308 Q408

*small sample size gt
@) Alistate

Click para una cotizacion

. - @) Allstate
AHORRAR EN GASOLINA ES DIFICIL X - \ i

Source: comScore, Inc. Auto Insurance Benchmarker




Where can we find profitable customers?
If you're looking to find a higher instance of older

quoters, Google would be the wrong choice.

Search-Referred Quotes by Age of Quoter

2008
18% 220
e 37% 84% 3% |, 81%  31% uyapoo.com
| JUQ |
= MSN.COM
=T 50 |
I oo, B2 %. - GOOGLE.COM
it ASK.COM
1% 45%

71% 56% = AOL.COM

55% 48% 53% 40%

0,
ﬁ_h_z%_ﬁ__dg

16-20 21-24 25-29 30-34 35-44 45-54 55+ Overall

Do better customers click on paid links or
natural links? What terms do they search on?

Source: comScore, Inc. Auto Insurance Quote Detail Data

roprietary and Confidential Do not distribute without written permission from comScore



The holy grail: Can we provide prices online without
asking questions about every rating variable?

More questions = More people dropping out

Quote Completion Rate vs. # of Mandatory Fields — Q4 2008

100% - Rz =0.90
90% -
80% -
70% - .
60% -
50% - ¢
40% - ¢ Completion Rate
30% -
20% ‘ | | | |

0 10 20 30 40 50

Quote Completion Rate

Mandatory Fields

Actuary:
We have to ask all
of these questions!

Marketer:
We can’t ask so
many questions!

Source: comScore, Inc. Auto Insurance Insights

I !'!!' !!l! ! l !!" l! l! !! "!! ! !!' !!E W!!' !!LI! wn!!en permission from comgore




What are the impacts of rating variables we don’t use (for example,
education, occupation, homeownership) on competitor prices?

How are competitors using different companies to segment risk?
How do my competitors treat different lengths of gap in coverage?

What are my and my competitor’'s customers’ interests, passions, and
lifestyles?

...and many more!
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m In short, the internet provides a wealth of data that you can use for a
wide variety of analyses in many areas

m | would love to hear your thoughts and questions
Susan Engleson
comsScore, Inc.
703-438-2109

sengleson@comscore.com

m Thank You!




