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2026-27 
Society Partners 

Program

October 1, 2026 – September 30, 2027
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About the Casualty 
Actuarial Society 
The Casualty Actuarial Society (CAS) is 
a leading international organization for 
credentialing and professional education. 

Founded in 1914, the CAS is the world’s 
only actuarial organization focused 
exclusively on property and casualty risks 
and serves 12,000 members worldwide. 
CAS members are experts in property and 
casualty insurance, reinsurance, finance, 
risk management, and enterprise risk 
management. Professionals educated by the 
CAS empower business and government to 
make well-informed strategic, financial, and 
operational decisions. 

Our members hold a variety of actuarial and 
leadership positions with insurance and 
reinsurance companies, brokers, consulting 
firms, state insurance departments, 
educational institutions, financial services, 
and other businesses that are looking to 
assess and manage risk. 
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About the Society 
Partners Program Level 

Partnership 
Pledge 

Commitment 
Program 
Discount 

Executive $43,000 20%

Premier $27,000 10%

Supporting $16,000 
Standard Base 

Rate 

The CAS Society Partners Program is a year-round 
marketing partnership designed to help organizations 
build brand awareness and connect with the property 
and casualty actuarial community. Partners receive 
priority access to sponsorships, exclusive recognition 
throughout the year, and discounted pricing on eligible 
sponsorship, advertising, and media opportunities 
based on their partnership level. The program runs 
annually from October 1 through September 30. 

How the Program 
Works 
Your annual partnership pledge becomes a dedicated 
marketing fund that you can use throughout the 
program year. Apply your funds toward event 
sponsorships, advertising, and media opportunities as 
they become available. Your partnership discount is 
applied at the time of purchase, allowing your 
investment to go further while providing priority access 
to available opportunities. 

For Example: An upfront pledge commitment of $43,000 
unlocks an immediate 20% discount on all standard 
sponsorship and advertising rates. When you book an 
opportunity, the discounted price is simply drawn down 
from your $43,000 fund, giving you increased buying 
power and priority selection across all CAS channels. 

At the program year end, any unused pledge funds 
will be will be contributed in your company’s name to 
the CAS Trust, which provides scholarships to the next 
generation of property and casualty actuaries. CAS-Trust 
contributions may qualify for an income tax deduction. 

 
 

Dedicated Web 
Presence: Exclusive 
Society Partner Page 

On Site Branding: 
Big 5 Conferences 
Walk In Slides 

Digital Brand 
Activations: 
Corporate Profile and 
Link Placements 

Editorial Feature: 
Actuarial Review 
Magazine 
Placements 

Permanent Archive: 
Annual Report 
Recognition 

 

Prominent corporate logo 
placement featuring a 
direct, high-value backlink 
to your website, active 
throughout your entire 
pledge year. 

Visual exposure on the 
main-stage screens as 
thousands of industry 
leaders, executives, and 
practitioners enter our 
five largest annual events. 

A curated series of 
scheduled partner 
features showcasing your 
company logo, custom 
corporate overview, and 
direct engagement links. 

High-prestige exposure 
with dedicated partner 
recognition inside an 
official issue of the 
profession’s premier 
magazine publication. 

Permanent, historic 
documentation of 
your organization's 
commitment, explicitly 
noting your distinguished 
Society Partner Level. 

Partnership 
Asset 

Recognition and 
Deliverables 

https://www.casact.org/trustscholarship
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Putting Your Pledge to Use 
Event Sponsorship 
The CAS serves as the premier hub for property and 
casualty actuarial education, offering a diverse lineup of 
flagship events tailored to distinct professional needs. 
Each of our five major conferences features a unique 
format, distinct content focus, and optimized duration. 
Receptions, networking events and food and beverage 
options will vary with each conference. Specific event 
details are available in a prospectus, available in 
advance of each event. 

The CAS hosts five in-person professional education 
events that also offer a virtual participation option across 
North America and also a Canada Connection event. 

The CAS occasionally offers additional domestic and 
international professional development events with 
sponsorship opportunities. If your organization has 
international outreach goals, please contact the CAS for 
more information at international@casact.org.

CAS Annual Meeting (2026)

November 8–11, 2026

Honolulu, Hawaii

~1,200 In-Person / 
~425 Virtual

CAS's flagship event, 
bringing together the 
broadest cross-section 
of actuarial, analytics, 
underwriting, and 
insurance leaders.

Canada Connection

December 3, 2026

Montreal, Quebec, 
Canada

~100 In-Person

Connect with Canadian 
actuarial and insurance 
professionals in an 
intimate networking 
environment. 

RPM (Ratemaking, Product 
& Modeling Seminar)

March 17–19, 2027

Indianapolis, Indiania

~500 In-Person / 
~150 Virtual

Leading event for 
pricing actuaries, data 
scientists, and modeling 
professionals driving 
innovation in analytics 
and AI. 

CAS Spring Meeting

May 16–19, 2027

Chicago, Illinois

~900 In-Person / 
~150 Virtual

Broad industry gathering 
focused on leadership, 
innovation, emerging 
risks, and relationship 
building. 

CAS Seminar on Reinsurance

June 1–3, 2027

Bermuda

~260 In-Person / 
~80 Virtual

Premier forum for 
reinsurance executives, 
catastrophe modelers, 
and risk leaders. 

CLRS (Casualty Loss Reserve Seminar)

TBD

TBD

~400 In-Person / 
~325 Virtual 

Premier event for 
reserving actuaries, 
claims analytics leaders, 
and enterprise risk 
professionals.

mailto:international%40casact.org?subject=
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Sponsorship & Advertising Opportunities 
Sponsored Webinars 

The CAS offers organizations the chance to profile their content through 
sponsored webinars. Approved webinars are one hour, open to our members 
and the public, and can take the format of an interview, presentation, or 
workshop. Brand awareness is heightened by pre-event marketing, registra-
tion, and post-registration follow up. 

Sponsored Whitepapers 

The CAS offers organizations the chance to share their research, best practice, 
and other written content through sponsored whitepapers. Approved white-
papers are published on the CAS website. Brand awareness is heightened by 
additional distribution through the CAS weekly newsletter and social media. 

Learn more at casact.org/sponsorships. 

Actuarial Review Magazine 

The CAS publishes its bi-monthly magazine, Actuarial Review, with a 
circulation of almost 15,000 in print and electronic format. Nearly 40% of 
the readership are senior-level executives. Details on advertising in Actuarial 
Review can be found at casact.org/advertising. 

CAS Weekly E-Bulletin 

The CAS distributes its e-bulletin each Wednesday which contains updates on 
professional education offerings, research, volunteer and speaking opportu-
nities, career center, and member updates. Advertisers can purchase banner 
ads or sponsored links to reach this audience of over 15,000 current and 
aspiring actuaries. Details on advertising in the CAS Weekly E-Bulletin can be 
found at casact.org/advertising. 

Job Postings 

The CAS Career Center allows employers and recruiting firms to post 
open positions to a focused audience of credentialed actuaries, actuarial 
candidates, and interns. Last year over 200 job vacancies were posted with 
an average of over 1,000 hits per position. The Career Center is promoted 
each week in the CAS e-bulletin, which has a subscription of over 14,000, to 
continually draw new talent to these open positions. Details on the Career 
Center can be found at careers.casact.org/employers/. 

Almost Nowhere Podcast Sponsorship 

Almost Nowhere, the CAS Institute's podcast, reaches actuaries, actuarial data 
scientists, and insurance professionals exploring AI, data science, and P&C 
insurance. Ranked in Spotify's top 20% of podcast videos in its first year, 
sponsorships include monthly host-read acknowledgments and educational 
sponsored episodes that engage a highly technical audience.



Learn more
For more information please email 
sponsorships@casact.org

Stay connected

 CAS on Facebook

 CAS on LinkedIn

 CAS on Instagram

 CAS on YouTube

4250 North Fairfax Drive, Suite 650 
Arlington, Virginia 22203

casact.org

mailto:sponsorships@casact.org
https://www.facebook.com/CasualtyActuarialSociety
https://www.linkedin.com/company/casualty-actuarial-society
https://www.instagram.com/cas.act
https://www.youtube.com/user/CASwebmaster



